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Building a new fan base for horse racing 
POSITIVE INTERACTIONS WITH THOROUGHBREDS ARE CRUCIAL 

Individuals need to come away from horses feeling they are connected... 

PEOPLE in the horse business forget that what they 

see every day is something that is considered once-

in-a-lifetime to an outsider. Horse racing can be its 

own worst enemy when it comes to marketing. 

 

In her latest blog, Arrowfield Stud‘s Vicky  

Leonard, whose article on promoting horse racing 

drew worldwide reaction last week, writes:  

―Today's battle for hearts, minds, and dollars is won 

(or lost) in moments of decision-making and  

preference-shaping that occur throughout our day-

to-day lives. Our task is to ensure that positive  

moments are more frequent and remarkable than 

negative moments. 

 
―Horse racing has an incredible capacity to create 

emotion. It is a sport that makes grown men and 

and women cry. This emotion is powerful. If  

captured in engaging content, it can become the  

vehicle for inspiring positive horse racing moments. 

 

―Every sector of the horse racing industry has an 

abundance of moments for ‗education 

by entertainment‘ that can be distributed to specific 

audiences. A negative moment could be a newspaper 

headline about a drug positive, an ill informed  

Facebook post on two-year-old racing, or witnessing 

a catastrophic race breakdown.  

―These will also ultimately contribute to a person‘s 

attitude toward horse racing. Unfortunately, these 

too are often highly emotive.  The antidote here is to 

be proactive, so when negative experiences occur, 

their effects are mitigated.   (to page 2) 

http://www.turftalk.co.za
http://www.capethoroughbredsales.com/
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“Every sector of the horse racing industry has an abundance of moments for 

„education by entertainment‟ that can be distributed to specific audiences.”  

Photo: www.visitlex.com 

NEW FANS FOR RACING (...cont) 

 

It requires the horse racing industry to be  

addressing issues long before they hit the media 

and for accurate content to be immediately  

available when a person wants to become correctly 

informed. Information transparency is crucial.‖ 

Amanda Duckworth, writing on trc.com, tells about 

how horse racing lovers in Kentucky, USA, have 

come together recently to promote the equine side 

of the Lexington area to potential visitors. With the 

help of the Disney Institute, major players in the 

Bluegrass region all came together to form Horse 

Country Tours. 

 

Organizing Horse Country took time — it was in 

development from 2010-14 — and the first tour 

wasn‘t offered until Breeders‘ Cup week in 2015, 

but the concept seems to be working.  

 

Interest has been overwhelming,‖ said Anne Hardy, 

Horse Country‘s executive director. ―Of course, we 

launched at quite a fortuitous time. We had our  

Triple Crown and Grand Slam winner American 

Pharoah, and his Breeders‘ Cup happened at 

Keeneland. The buzz from that alone helped propel 

us forward. 
 

―We had more than 30,000 tickets from our first 

tours at the end of 2015 through 2016, and we‘re 

more than 30 percent ahead of our sales from last 

year. We‘ve now added California Chrome to the 

line-up, which gets some hearts racing.‖ 

To date, Horse Country has had visitors from all 

50 states, and ten countries. Basic tours are $20, 

with the money going to those opening their doors 

and Horse Country to offset operational expenses, 

as well as to charity. 

 

In addition to the tour, many of the farms give 

guests takeaway gifts (ranging from California 

Chrome calendars to magazines to bumper stick-

ers), and this spring, Keeneland Racecourse gave 

Horse Country visitors a free general admission 

ticket to its meet. 

 

The two most popular ones are Coolmore‘s  

Ashford Stud and Taylor Made Farm, the  

respective homes of American Pharoah and  

California Chrome. 

 

To the credit of both operations, they want fans to 

be able to have an up-close and personal moment 

with their equine heroes. Photo ops abound on both 

tours, and furthermore each farm shows off more 

than just that one horse. 

 

―We want people to be able to have photos with 

the horses, and we want them to have the best  

experience possible,‖ said Leigh Ann Stead, who 

does tours at Taylor Made. ―Usually we will also 

let people give horses treats, as long as we provide 

them and the horses are in the right mood.‖ 

 

As part of their experience, guests get to feed  

California Chrome his favourite goodie — Mrs. 

Pastures Cookies — as well as give some  (to p 3) 

http://www.salesring.co.za/
http://www.thoroughbredracing.com
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NEW FANS FOR RACING (...cont) 

 

to his neighbour, Graydar. Taylor Made then takes guests 

around to visit with mares and foals before stopping to see 

the yearlings in the barn where American Pharoah did his 

sales prep back in the day. 

 

Of course, this autumn, Horse Country will face a new 

challenge when both American Pharoah and California 

Chrome leave the area to shuttle to the Southern Hemi-

sphere. 

 

Taylor Made takes visitors to both stallions and mares, 

WinStar Farm and Ashford stick to the stallions, and  

nurseries like Stone Farm are expecting people looking for 

foals. 

 

Each tour lists how long it will take, but as a note, many of 

them tend to run long simply because the guests are active 

participants and the farms are willing hosts. It‘s also  

important to remember that these are all working  

operations, so what is happening one day might not be hap-

pening the next. 

For instance, while touring Rood & Riddle Equine  

Hospital, visitors get to watch from observation windows. 

Sometimes that means seeing foals who need a little  

corrective surgery, and sometimes that means watching a 

warmblood stallion be test-bred for the first time. 

 

 “We hope they fall in love with the horses, 

the people and the land, but if they come 

away with a feeling that they are connected 

with the sport, that they have someone to root 

for, a team to follow, that's huge,” said 

Hardy.  
 

―This is a whole new way to tell the story of the  

Thoroughbred - through these interactions with the people 

who care for the equine athletes from foaling barn to finish 

line.‖ -  - extracts from TRC.com and Vicky Leonard blog. 
 

http://www.bettingworld.co.za/
http://www.highlandsfarmstud.co.za/
http://www.kuda.co.za/
http://www.racingassociation.co.za/


4 

 

Deaf groom and his 

nice two-year-old 
 

MEET  Talkmore Misawi, a Zimbabwe-born 

groom who was introduced to Mike de Kock‘s 

stable at Randjesfontein by his brother, Vengi, a 

long-time employee. 

 

Talkmore is skilful and caring with horses and 

got a job as a groom in the yard despite being 

deaf – or perhaps that‘s the wrong way to say it – 

he got a job because he is a disadvantaged person 

who performs his job as well as any other. 

 

The positive thing about being deaf is that  

Talkmore cannot hear Mike or Mathew de Kock 

cursing when something goes wrong. Well, not 

until recently when Diane de Kock took him to a 

Otolaryngologist to have hearing aids fitted. 

 

―Mike paid for the hearing aids and now  

Talkmore can hear what‘s going on around him,‖ 

tells Diane de Kock. He‘s understandably a very 

quiet person and he doesn‘t smile a lot, I had to 

tell him to smile when we took this photo.‖ 

 

Talkmore‘s other reason to be happy and to start 

living up to his name is that he has been put in 

charge of looking after a promising young horse, 

Mujaafy (AUS), who romped home by four 

lengths on his debut at the weekend and is  

described as ―an exciting prospect‖. 

 

―This is Talkmore‘s first decent horse and he  

deserves it,‖ said Diane. -  tt. 

 

Talkmore Misawi, good reasons to smile. 

DOWN MEMORY LANE 

ON 11 July 2010 What A Winter won his debut over 

1000m at Clairwood. He won a further 14 races and 

is one of the hottest stallions on the block today! 

http://klawervlei.co.za/stallion/twice-over
https://tellytrack.com/
http://wsb.co.za/

