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W e live in strange times. We live in times in 

which facts have been replaced by fiction –  
logic has been replaced by lunacy and idiots 
have become icons. 

These times have been brought on by the  
major expansion of social media and its  
elements such as facebook and the internet. 

Horse racing has not escaped these strange 
times. Every announcement and news story is 
met with a barrage of comments on social  
media. Unfortunately the majority of these com-
ments are negative. 

That is not surprising for social media is the 
breeding ground of negativity. 

With regards to the future of South African 
horse racing there has been no shortage of 
comments on what should be done and who 
should do what. 

The most bizarre of these comments were 
those that criticised MOD for stepping in to 

save racing in Gauteng.  

However when one sorts through all the  
debates and comments there are a number of 
facts that cannot be disputed. 

The number of owners in horse racing it  
diminishing. 

The number of people betting on horse racing 
has diminished and in turn tote turn overs have 
dropped.  

These two factors are the main cause of the 
decline. The key to resolving these  
situations is to identify the cause of the  
problems. 

The answer to that question is simple – at  
present the marketing of horse racing is totally 
misdirected and requires a complete  
professional restructure. (to Page 2) 

Turf Talk occasionally publishes opinion pieces. This thought provoking editorial comes 
from Stewart Ramsey, a racing enthusiast and media expert who resides in Durban.  

Racing marketing is misdirected 
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Print media. 

For years racing in every province had an  

association with the major daily newspaper in 
the Cape, Gauteng, and KwaZulu- Natal – the 
so called mainstream media. That association 
where and if it still exists is now virtually  
worthless. The circulation of what where once 
mainstream major newspapers has collapsed. 

To provide an example here are the latest daily 
circulation figures of the so called mainstream 
daily newspapers. 

Cape—Cape Times 8958 Cape Argus 8151 
Gauteng—Star 14215 Pretoria News 1905 
Business Day 12963 
KZN—Natal Mercury 10873 Daily News  8561 
Natal Witness (KZN) 8104 
 

Based on the above figures it means that these 
so called main stream newspapers are bought 
by under 1 percent of the population in which 
they circulate. Thus their value as a tool with 
which to market racing is minimal – in fact  
virtually nil.  

The key to a successful print  
marketing strategy is to use the regional free 
knock and drop newspapers in each province. 

(continues Page 4) 

Racing marketing is misdirected—from Pg 1 
The reason for that is that all horse racing  
marketing is aimed inwards and not outwards. 

 
In other words all marketing is aimed at people 
that already participate in horse racing and no 
marketing is aimed at people who are not  
involved in racing – either as owners or  
punters. 

In turn that problem is caused by the choice of 
media structures that are utilised to market  
racing. 

To start with Tellytrack. For those that  
participate in racing Tellytrack is excellent. It 
provides the opportunity to watch racing 24/7 

wherever you are. 

But as a marketing tool for racing Tellytrack is 
about as much use as a parachute to a deep 
sea diver. 

Tellytrack is only viewed by people that already 
have an in depth involvement and or  
understanding of racing. For that reason it has 
no value as a marketing platform to attract new 
people into racing. 

Another problem with Tellytrack is that it is 
screened on DSTV which has the lowest  
viewership of any of the major channels. 

To provide an example here are the viewership 
figures of the top viewed programmes on each 
major channel. 

SABC 1 – 8 531 000| / SABC 2 – 4 689 125 /  
E TV – 5 268 943 / DSTV – 1 851 414 

As can be seen the viewership of the other 
channels is at least twice as great, and in some 

cases more than four times greater that of 
DSTV. So racing needs a major presence on 
the high viewership channels listed above if it 
wants to get to new markets. 



3 

 



4 

 

To ensure a favourable acceptance of all  
issued material the new structure should also 

source the contact details of the relevant  
editors news editors and sports editors of the 
regional newspapers and TV stations and  
establish ongoing communication with such  
editors. 

All material produced and issued should not be 
based on hard racing information but should be 
material with which non racing people can  
associate and understand. 

As a starting point a master strategy based on 
all the above should be formulated.   

There may be other elements that can be  
added to the above and any suggestions must 
be considered. But the above provides a broad 
outline and starting point to rectify the  
inadequacies of the present marketing of 
horseracing. 

<><><><><><><><><><> 

Disclaimer: Views expressed are the author’s 
personal ones, and do not necessarily reflect 

the opinions of Turf Talk.  

But it’s an interesting perspective, and while 
you may  not agree with  all, or indeed any of 
the views expressed, it’s refreshing  to hear a 
viewpoint from outside of the regular circle of  
journos, pundits and industry players. –tt  

 

    

 

Racing marketing is misdirected—from Pg 2 
Here are statistics to demonstrate how the  
regional knock and drop newspapers are vastly 

superior to the old so called main stream daily 
newspapers  

Gauteng-Randburg Sun 59 466. Circulation is 
45 253 higher than the Star  

KZN—Highway Mail 54 084. Circulation is 
45 523 higher than The Daily News 

Western Cape-False Bay Echo 28 439.  
Circulation is 20 288 higher than the Cape  
Argus 
 
As can be seen in each of the provinces listed 
above the circulation of a single regional knock 
and drop newspaper totally exceeds the  
circulation of the old so-called mainstream daily 
newspaper of that province. 

Added to that there are up to10 free knock and 
drop newspapers in these provinces. 

So the reach of the regional free newspapers is 
substantial. 

It demonstrates beyond dispute that these 

should form the print element of any racing 
marketing strategy. 

The road ahead 

Taking all the above into account the way  
forward is simple. 

Racing needs to form a professional marketing/
publication relations structure.  

The members of this structure need to  
understand the media as it is today – not as it 
was 10 years ago. They need to be experts in 
creating and implementing a marketing/public 
relations strategy. 

The target market of the strategy should be 
people who are not associated with racing  
either as punters or owners. 

The strategy should be based on all the  
marketing and public relations material  
generated being published and screened in  
regional newspapers – SABC and ETV. 

With regard to TV the Tellytrack facilities can be 
utilised to produced short concise news clips 
that can be issued free to the major TV  
networks for screening in their news  
programmes.  

Enquiries: Jo Knowles on 083 399 6353 

joknowles.ems@gmail.com 

FILL A SPACE LIKE THIS, HERE, 
FOR THE PRICE OF A FACE MASK! 

mail: editor@turftalk.co.za 

mailto:joknowles.ems@gmail.com
mailto:editor@turftalk.co.za
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FORTY YEARS AGO a final field debacle in 
the Vodacom Durban July led to a change 
being made in the selection process starting 
from 1981 onward and today whilst there are 
still gripes from the connections of those 
who don’t get in the system does at least 
give all entries a chance. 
 
Legendary three-time July-winning trainer Mike 
Bass (pictured) remembers the newspaper  
billboards which pronounced the devastating 
news that his charge Cracker Lily, who was just 
about the ante-post favourite for the 1980 race, 
had been eliminated. 
 
In 1980 the system was simply to select the top 
20 horses in weight order and as Cracker Lily 
had been set to carry a low weight of around 
49kg he was eliminated. 
 
Bass was known for his expertise in bringing 
horses on slowly but surely to their peak and he 
seldom took three-year-olds to KZN in winter. 
 
He allowed the tall Cracker Lily plenty of time to 
mature in his three-year-old year and to over-
come his issues. His chief issue was his 
“stringhalt”. This condition refers to a gait ab-
normality which is characterized by involuntary, 
exaggerated upward movement of one or both 
of the hindlimbs.  
 
Cracker Lily had no problem when galloping but 
when walking one of his hind-legs would often 
suddenly shoot up involuntarily, sometimes 
making contact with his stomach. 
 
When the new season began the now four-year
-old Cracker Lily was only a one-time winner 
but he was progressive and Bass targeted the 
July. 
 
The colt by Palm Beach II (GB ) out of the good 
broodmare Lily started his campaign superbly, 

winning three Progress Plates in succession 
from 1600m to 1800m. 
 
He then finished 4th, 3rd, 2nd and 2nd in four B 
Division handicaps over 1500m, 1600m, 1700m 
and 1700m respectively. 
 
He followed that by winning a B Division Handi-
cap over 1800m at Kenilworth. 
 
Bass then entered him in the Grade 1 weight for 
age (wfa) Queen’s Plate over 1600m. He  
finished a fine 4,25 length fourth to reigning July 
champion Over The Air. 
 
In the process he beat Deep Magic by two 
lengths, World News by 4,25 lengths and Out-
swinger by 5,25 lengths. 
 
Bass then ran him in the Grade 3 wfa South 
Easter Stakes over 1800m. 
 
He waltzed in under regular pilot Paddy  
McGivern, winning by two-and-a-half lengths 
with the 1978 SA Guineas winner World News 
finishing third, beaten 4,75 lengths. 
 
Cracker Lily then won the Cape Town Festival 
Handicap over 1900m at Kenilworth by an easy 
1,75 lengths.  
 
It is not clear from the archives how the weights 
were set for his next start in the Grade 2  
Republic Day Handicap over 1900m at Grey-
ville, which is today’s equivalent of the WSB 
1900. 
 
However, it seems absurd that having thrashed 
World News in his two previous starts, both wfa 
events, he was now set to carry 3.5kg less than 
World News.  
  
Cracker Lily was set to carry only 50kg and the 
Form Turf Guide and Blood Horse analyst said, 
“Cracker Lily looks to be the horse to beat at 
the weights as long as Robbie Sham can  
overcome a wide draw.” 
 
As it happened he was beaten three-quarters of 
a length into second place by the top class  
Anytime Baby, who carried 56kg. Anytime Baby 
had shown how good he was by beating the 
celebrated Bold Tropic in the 1979 SA Guineas. 
The latter is commonly regarded as one of the 
best three-year-olds in South African history 
and he went on to win seven races in the USA 
including four Grade 2s.  
(to  Page 8) 

July debacle led to current system 
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          The home of   Horizon (SAF), by Dynasty 

The horse that finished third in the Republic 
Day, one -and-a-quarter lengths behind  
Cracker Lily, was six-year-old Beau Art, whose 
hitherto biggest claims to fame had been a  
runner up finish to the great Politician in the 
1978 July and a third place finish to Politician in 
the 1979 Met. 
 
Among the other horses Cracker Lily  
comfortably beat in the Republic Day were 
World News, Forty Winks, Outswinger and 
Statesman although he did receive weight from 
them.       
 
Nevertheless, the top twenty in the weights for 
the July all accepted.  
 
Cracker Lily was thus eliminated simply due to 
his low weight, whilst those he had easily  
beaten in various build up races, World News, 
Deep Magic, Outswinger, Forty Winks and 
Statesman,  were all included.  
 
The gentlemanly Bass recalls accepting  
Cracker Lily’s fate matter-of-factly.  

(Beau Art wins Turffontein Champion Stakes) 
The subsequent July result saw the two horses 
Cracker Lily had split in the Republic Day, Beau 
Art and Anytime Baby, finishing first and  
second. The handicappers were given some 

vindication when Cracker Lily could only  
manage a 2,25 length second in the Sea  
Cottage Handicap over 1900m on July day,  
although he was giving 3.5kg to the winner 
Lagin. 
 
However, Cracker Lily subsequently won the 
Grade 2 Clairwood Winter on the last Saturday 
of the season. He carried 49.5kg, and received 
1kg from Lagin whom he beat into second by 
1.5 lengths. July runner Forty Winks, carrying 
56.5kg, was beaten 15,25 lengths.  
 
From the following year onward the final field 
panellists were apparently allowed to select at 
their own discretion. This was likely in order to 
prevent what was becoming a familiar scenario, 
i.e. has-beens having one more crack at the 
July and effectively preventing the inclusion of 
young horses who had the form to win the big 
race. 
 
The July fields in the 1970s were characterised 
by the lack of three-year-olds, which  
emphasised how difficult it was for a young 
horse to be included in the final field.  
 
From 1970 to 1980 inclusive only 23 three-year
-olds ran in the July and yet three of them won 
and two of them were runner ups, while one of 
them crossed the line first but was demoted  
after an objection. 
 
Under today’s merit rating system Cracker Lily 
would likely have been among the twenty top-
weighted horses among the entries on the 
grounds of his Queen’s Plate run alone.     
 
However, more importantly he would have been 
near the top of the July log with such form and 
would thus have been an automatic inclusion in 
the final field.   
  

goldcircle.co.za—David Thiselton  
   
  

July debacle led to change-from Page 6 
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Jump racing was lifted from the doldrums 
on the opening day of Cheltenham as 
Rachael Blackmore became the first woman 
to win a championship race at the Festival 
aboard Kenny Alexander's unbeaten  
Honeysuckle (GB) (Sulamani {Ire}). 
 
Her 7-year-old mount in turn continued her 
flawless career to become the third mare in five 
years to win the G1 Unibet Champion Hurdle 
following Annie Power (Ire) (Shirocco {Ger}) 
and last year's winner Epatante (Fr) (No Risk At 
All {Fr}), who had to settle for third this year, the 
two mares being split by Sharjah (Fr) (Doctor 
Dino {Fr}). 
 
With the Cheltenham Festival having been one 
of the last major sporting events to have taken 
place under normal circumstances before  
Britain was placed in lockdown 12 months ago, 
this time around jump racing's showcase meet-
ing fell foul of the restrictions which have blight-
ed so many sports events around the world. 
Where such a ground-breaking achievement 
from the Irish jockey would usually be met with 
a response bordering on the delirious from 
racegoers, Blackmore and Honeysuckle re-
turned in front of an empty stand to a winner's 
enclosure devoid of atmosphere.  
 
That, however, removes nothing from the latest 
high in the upwardly mobile career of  
Blackmore, who admitted that this significant 
milestone was “never even a dream”. Her first 
Grade 1 win came in partnership with  
Honeysuckle at Fairyhouse almost two years 
ago. Since then, the Henry de Bromhead-
trained mare has become the horse who not 
only defines the excellence of Blackmore but 
matches it stride for stride. 
 
“She is just so incredible. I just can't believe 
we've won a Champion Hurdle,” said  
Blackmore. “Kenny Alexander, Peter Molon 

                  (Image -racingfotos.com) 
they're both at home with their families  
watching; it's a pity they can't be here today, but 
I tell you, when I was crossing the line I didn't 
care. 
 
“Honeysuckle was just incredible. She's done 
everything I've wanted her to do throughout the 
race. Henry produces her every day in that kind 
of form for me to steer around, and it's  
unbelievable. This is such a special race and I 
am just so thankful to be a part of her—it's all 
about her. She's unbeaten, and she's  
improving. Her last run was her career best  
until today; she's getting better all the time. It's 
just phenomenal.” 
 
She added, “To me, this was never even a 
dream. It was so far from what I ever thought 
could happen in my life—to be in Cheltenham, 
riding a winner of a Champion Hurdle. It's just 
so far removed from anything I ever thought 
could be possible, so maybe there's a lesson in 
that for everyone out there.” 
 
Honeysuckle had looked the model of  
composure on her way to post and it was an air 
which she maintained throughout the two-mile 
contest, as she coasted in the (to Page 12)

Blackmore makes Cheltenham history 
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Julius Mphanya qualified as a Professional 
Jockey on Monday.  The 25-year-old Port 
Elizabeth based rider managed 46 winners as 

an apprentice, with the final one coming on  
juvenile Vic Falls at Fairview last Monday. We 
wish him all the best joining the ‘big boys’. –tt  

Champ sire Trippi turns 24 today 
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slipstream of the early leading duo of Silver 
Streak (Ire) (Dark Angel {Ire}) and Goshen (Fr) 
(Authorized {Ire}), travelling with ease  
throughout. Asked to go on by Blackmore after 
jumping the penultimate flight, the mare 
breezed past the leaders unextended as 
though they were standing still and swiftly 
opened up a seemingly unassailable lead. 
Meeting the last hurdle perfectly, her  
historic victory was sealed as she powered far-
ther clear of the field to finish six and a half 
lengths ahead of Sharjah, who finished runner-
up for the second year in a row. 

       (Image:Tom Jenkins/The Guardian) 
De Bromhead, who was landing his tenth win at 
the Festival and first in the Champion Hurdle, 
said, “I couldn't have been more relaxed  
watching her as she always seemed happy. It's 
amazing. Rachael is as good as any of them—
male, female, she is as good as any of the 
guys. I'm ecstatic with the result but I'm  

delighted for them. She never ceases to amaze 
me. I'm not saying I would have predicted that 
but she is an incredible mare. She has just 
gone into a different zone the last year, she  
really has.” 
 
He continued, “In the situation we are in we are 
lucky to be here. Fair play to the BHA, IHRB, 
Cheltenham and everybody to set up brilliant 
protocols and allow us to continue the sport.” 
 
Now unbeaten in 11 races, Honeysuckle, bred 
at Dorset's The Glanvilles Stud by Geoffrey 
Guy, has played an important role over the last 
three seasons in waving the flag for a dwindling 
National Hunt breeding programme in Britain.  
 
She may yet bolster it further in years to come 
as she will become the crown jewel at her  
owner Kenny Alexander's burgeoning National 
Hunt stud in Scotland. New Hall Stud in  
Ayrshire, which he bought from Gordon Thom 
in 2016, has already produced Group 1 winners 
on the Flat, including Donna Blini (GB) 
(Bertolini), later the dam of Japan's Horse of 
the Year Gentildonna (Jpn) (Deep Impact 
{Jpn}).  
 
It is now home to an elite band of jumps mares 
assembled by Peter Molony for Alexander, one 
of the few major owners in the National Hunt 
world to place a specific emphasis on racing 
fillies and mares. 
          www.thoroughbreddailynews.com 

Blackmore makes history--from Page 10 


