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TRIPLE 8:  A team-based racing series for South Africa. 

Campbell’s new racing concept is designed 
to attract investors and sponsors  

KATHRYN Ralphs recently wrote an article about the new media racing body being established to 
support the racing media in SA. The point she made clearly was that the racing media would gain 
far more support if they had started by listing what they were going to do for racing in what will be 
a new era for the sport, writes ANGUS CAMPBELL. 

Horseracing SA (for want of a better term) have 
made countless calls for new investment, buy-in 
from new sponsors, government support, and the 
support of black businesses and fans. But, to take a 
page from Kathryn’s book, what is horseracing SA 
offering these entities?  
 
Every business in SA is involved in driving the econ-
omy and creating jobs to a greater or lesser degree. 
Why should more capital be spent on horseracing?  
 
Horseracing SA has a woeful record of transfor-
mation and has a poor financial track record (based 
on the current situation which is more than just a 
reflection of the effects of the Covid-19 scenario). 
Now, more than ever, Horseracing SA needs gov-
ernment support, new investment, new sponsors, 
and it needs to be embraced by the emerging black 

market from both a business and fan perspective. 
But what is Horseracing SA offering these parties? 
Those with power and wealth are going to be  
selective in who and what they back. They have no 
choice but to be selective and will focus on the best 
chance for success and returns on their  
investments.  
 
For almost 10 years we (Campbell + Campbell) 
have been designing, building, running and in many 
cases financing horseracing events in Gauteng. We 
made it our mission to bring a new audience to  
racing events and to grow the racing event base in 
Gauteng.  
 
Three years ago, we made the bold (crazy?) deci-
sion to stop any event work that was not related to 
horseracing. We spent any profits we made (to p2) 
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ANGUS CAMPBELL’S T8 (fm p1) 
 
on our Equinity project. All or nothing. We are 
horseracing event specialists, for better or for 
worse!  
 

Arguably, our greatest success has been in 
growing the Gauteng Summer Cup back 
into the largest and most well attended rac-
ing event in Gauteng using what we called 
a Social Pioneer strategy. Young black  
entrepreneurs and event management 
companies were given space and assis-
tance in hosting their own hospitality areas 
at the race. They were given the freedom 
to build their brands and could find their 
own sponsors and suppliers. They de-
signed and built each area themselves and 
sourced their own entertainment. They 
were able to bring an entirely new audi-
ence to the track. For all of them the  
exercise was much harder than they antici-
pated and cost them more money and time 
than they thought it would but, for those 
that persisted, it was worthwhile in the end.  
 
The reason this strategy worked was because they 
wanted to build their businesses. For some it was 
the first opportunity they had to start their business-
es and for others it was an opportunity to grow their 
existing businesses (the key was to be flexible so 
we had areas which hosted from 100 people up to 
1000 people). The point is, they owned their area 
and their brand, and they had the freedom to try 
whatever they thought would work. They spoke to 
an entirely new market and their efforts lead to the 
race audience increasing by 400% over four years.  
 
If horseracing is going to survive and grow then it 
needs to have a compelling offer for those who it 
wants to attract to the sport as either investors, 
sponsors, partners, or fans. What is in it for them? 
And if the answer is ‘the industry provides some 
jobs’ that’s not going to cut it.  
 
Investors want to invest in businesses that are  
profitable. Sponsors want to get their brand in front 
of as many people as possible and they want deep 
customer engagement. Fans want to be entertained 
and belong to the community of whatever it is they 
support. Horseracing SA needs to get with the  
programme.  
 
Our solution for building a glorious new racing future 
revolves around events because this is what we 

do. We have spent the last few years working on a 
new racing business which we believe can work be-
cause it offers massive incentives for investors and 
sponsors and because it can attract new fans (not 
just for the fashion and entertainment) who actually 
love and enjoy racing.  
 
Most importantly, this new racing business is de-
signed to attract investors and sponsors from out-
side of racing and, more specifically, it builds on our 
social pioneer strategy giving our social pioneers the 
chance to take their businesses to the next level.  
 
With the Covid-19 lockdown, event companies have 
been hit hard and many are close to closing. If  
racing can offer these businesses a way to survive 
and then grow, their support for racing will be  
guaranteed). It goes without saying that the business 
will create jobs and because it is designed to scale 
rapidly this provides a huge incentive for government 
to support the business.  

 
By creating a business that makes money for  
investors, provides huge exposure for sponsors and 
that is unbelievably fun for fans of all ages and de-
mographics, we believe Horseracing SA will be seen 
a heroic entity crucial to the building of SA. (Wouldn’t 
that be a nice change!) 
 
Great success comes with great effort and cost. The 
price that Horseracing SA needs to pay is not finan-
cial (there is no money anyways!) but its willingness 
and ability to accept change and innovation. New 
investors, sponsors and fans are not interested in 
racing in its current format. It takes too long, its too 
complicated and it isn’t fun for them. In the same 
way sports and sport businesses around the world 
have embraced change, racing needs to adapt. And 
quickly. Its now or never. And while entry to the  
European Union for our exports are vital and the for-
mation of new racing operators are key, that is not 
enough. We must make racing appealing to millions 
of people in the country so that they love it as much 
as soccer, rugby and cricket. That is what investors 
want. That is what sponsors want.  
 
Triple 8 Racing is built to be that change. It is a short 
format, team-based racing series that is easy to un-
derstand and can be enjoyed on virtually any plat-
form that fans choose. It is designed to attract team 
owners (from outside of racing) who can invest and 
profit from owning a horseracing team. It is built to 
entertain whether fans are at an event or experienc-
ing the event on TV or their phones. Vitally, T8 Rac-
ing is above all, about horses, jockeys and racing. 
It’s a f*#@kin #RacingRevolution and its coming 
whether you like it or not!!  - Angus Campbell is CEO 
of Campbell + Campbell and can be reached on  
angus@campbellandcampbell.co.za 
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Drier’s achievements should be recognised 
IT is time to induct multiple champion KwaZulu-Natal trainer Dennis Drier into the SA racing Hall of 
Fame. The legendary 73-year-old saddled his eighth Gold Medallion (grade 1) winner at  
Hollywoodbets Scottsville last weekend, writes DAVID MOLLETT. 

The sport does not have to wait until people die  
before their achievements are recognised. Of those 
inducted in January 2019 — trainer Syd Laird, Bridget 
and Harry Oppenheimer, Muis Roberts and the  
racehorse Sea Cottage — only Roberts is still alive. 
 
Drier started out as assistant to his uncle and Hall of 
Fame inductee Syd Laird in the late 1960s. He took 
out his own licence in August 1977, the month when 
the world was shocked by Elvis Presley’s death. With 
Uncle Syd notching seven Durban July wins, Drier 
made no secret of his desire to win SA’s most famous 
race but it was not until the famous Oppenheimer 
colours were carried to victory by Spanish Galliard in 
1992 that this dream was realised. 
 
Two years earlier, he had saddled another  
Oppenheimer-owned horse, Spook and Diesel, to win 
a grade 1 at Scottsville and everything in the garden 
looked rosy. Sadly, it wasn’t. The split between Drier 
and the famous family made headlines in this news-
paper, and some doomsayers said it would be a 
knockout blow for the trainer. 
 
They got that wrong, because if this scribe has learnt 
something in four decades’ reporting it is that many 
people on the ropes find the resilience of David in a 
clash with a Goliath. That was the case with Drier as 
loyal owners continued to send him horses — and he 
has rewarded their faith with a string of visits to the 
No 1 box. 
 
Further ammunition to have Drier inducted is that he 
saddled his 2,000th winner when Hard Core won at 
Greyville in August 2018. It was one occasion when 
his steadfast wife, Gill, daughter of John Breval, al-
lowed herself to be pictured with her talented hus-

band. 
 
With his Gold Medallion record as well as the 
sprinting successes of Val De Ra (11 wins from 13 
starts), Lady In Black (2017 grade 1 Thekwini 
Stakes) and Sommerlied (2018 SA Fillies Sprint), 
Drier is considered by many as an expert with 
speedsters but middle-distance champion Beach 
Beauty (five grade 1’s) is proof of his versatility. 
 
Nevertheless, his Gold Medallion record of eight 
wins — on the same afternoon Aidan O’Brien was 
winning his eighth Derby — suggests his domi-
nance of the race since 2010 is similar to Tiger 
Woods’s one-time domination in golf. 
 
He would be the first to say that his eight Medallion 
wins pale into insignificance compared with an Ep-
som Derby triumph. Yet, it is a piece of racing histo-
ry delivered by Link Man (2010), Val Da Ra (2011), 
Potent Power (2012), Captain O All (2013), Guin-
ness (2014), Seventh Plain (2015), Sand  (to 6) 

GILL and Dennis Drier. 
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DENNIS DRIER (Fm p4)  
 
and Sea (2017) and Tempting Fate (2020). 
 

Regarding Tempting Fate (he had trained both the colt’s sire Master Of My Fate and dam Miss 
October) he said the Avontuur-bred was the one horse he wanted at the 2019 Cape Premier 
Yearling Sale. He got his wish with a group of his owners paying R550,000. 
 
One of Tempting Fate’s owners is David Abery who may have been surprised that he was able to  
purchase a Silvano filly out of dual grade 1 winner Thunder Dance for R680,000 at June ’s Klawervlei Farm 
Sale. Perhaps one of the best descriptions of Drier has come from a legend of the breeding industry, Mick 
Goss: “Dennis is worth more than a dozen advertising agencies in bringing fans to the races. It’ll take an  
earthquake to get him out of the headlines he’s made a habit of occupying.”   - Business Day. 
 

Soqrat soon to stud 
 
THE Australian-bred treble Gr1 winner Soqrat 
is set for a swansong appearance in Africa’s  
greatest horseracing event, the Gr1 Vodacom 
Durban July, before standing his freshman 
season at the Armitage family’s Sandown 
Stud in the Western Cape.  
 
Soqrat (photo) is sired by Commands stallion  
Epaulette, whose wins included the Gr1 Golden 
Rose and Gr1 Doomben Ten Thousand. He is out 
of the dual winning Hussonet mare Elzeeza, and 
is from the immediate family of French 2000 
Guineas and champion sire Linamix.  
 
Currently the third-highest rated active racehorse 
in Africa at 132, Soqrat’s graded victories were 
achieved on four different left and right-handed 
turf tracks across the length and breadth of South 
Africa, from a mile to 1800m.  - Sporting Post. 
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7 

 



8 

 Sign up with EasyEquities, HERE, and enjoy your first R50 investment on us! 

http://bit.ly/2kGfTwl
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Ye olde  
media folk 

KZN’s racing media in 1991 (drinking champers with Terrance Millard on his retirement). From left to right 
are Stuart Ramsay, Robyn Ramsay, Andrew Harrison, Ernie Duffield, Des Cooney, Millard, Debbie  
Davidson, Pat Agular, unknown Millard friend, Richard Mcmillan. Five have passed, only “Harry” of Gold 
Circle (bushy-haired youngster) still writing about racing. Some names there our readers will remember. 
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Enquiries: Jo Knowles on 083 399 6353 

joknowles.ems@gmail.com 

SEE 

www.sugarhotel.co.za 

info@thefortstud.co.za 

FILL A SPACE LIKE THIS, HERE, 
FOR A THIRD THE PRICE OF A PACK 

OF IILLEGAL CIGARETTES! 
mail: editor@turftalk.co.za 

Horses on our walls #2 

SARGEANT Hardy is proudly displayed on a wall in Oscar 
Foulkes’ Cape Town home. The son of Captain Al won 
eight races, including the 2018 Gr1 Cape Flying C 
hampionship, and over R1,8-million in stakes. He raced for 
Oscar and his mother, Veronica Foulkes, and has retired at 
their Normandy Stud Farm. 

He gave Jill an icy look! 

JILL Fox of The Fort Stud sent us these photos of Gandalf, 
a dressage horse by Quantico from Bounty. She wrote: 
‘Here’s Gandalf trying to drink water from a frozen water 
trough early this morning. He then turned to me with a 
dropped lower lip, saying “the water is frozen”! 
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