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THE fan is racing’s most valuable asset. (racingfuture.com) 

Data technology will drive racing’s fan base 
FAN engagement through Media, Marketing, Data and Sponsorship was examined from all angles 
during a Plenary session at last week’s Asian Racing Conference in Cape Town chaired by Racing 
Australia boss, Greg Nichols. 

Different strategies employed globally in all sports 
were looked at with a focus on ways for horse rac-
ing to unlock its potential through the creation of 
media content, new products and harnessing of  
data, with the goal of reaching new audiences, 
deepen fan engagement and attract new sponsors. 
 
The capture of fan data, aligned with rapidly  
advancing new technologies, was the underlying 
theme of the presentations which prompted a  
closing “call to arms” from the chair.  
 
“There’s an urgency to contemporise the racing 
business, to ride the crest of the technology wave 
and the key message is that we cannot  
procrastinate as racing has a limited time frame to 
capitalise on the opportunities outlined here today,” 
summed up Nichols.  
 
Nick Goggans, Founder & CEO of PumpJack  
Dataworks, described data as the “new oil” as he 

outlined a commercial strategy centred on fan pro-
files, data and new technology.  
 
“The value of horse racing is the fan.  The data 
is merely the traits of the fan, but through  
understanding that data you establish a better  
connection to your fans and the filter and com-
mercialisation of fan data will only be  
accelerated by 5G.”  
 
Mr. Goggans said it is vital to understand  
connecting data and value. “You need to know the 
value of what you are creating with fan base data. 
You can have a big vision, but small steps are im-
portant and it’s also important to have agility with 
new technologies. 
 
He asked: “What is the commercial narrative 
aligned with the data and technology and what 
makes your fan profile and are the data and  
commercial goals aligned?”                    (to page 2) 
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FAN ENGAGEMENT (fm p1) 
 
There is an imminent “golden era of sponsorship 
driven through data” according to Mr. Giles  
Morgan, Independent Consultant and formerly 
Global Head of Sponsorship for HSBC, who  
expressed the view that fan engagement, data own-
ership and adapting to new audiences is vital.  
 
“There is a golden era of sponsorship coming,” Mr 
Morgan reiterated, “mainly driven by data technolo-
gy and you’ll have to change the pitch. While spon-
sors will continue to be attracted for emotive rea-
sons, they’ll want fan data and not just eyeballs. 
Rights holders have the whip hand if they have 
proper figures through data to support likely ROI 
(Return On Investment).   
 
“That data comes from your fans. You have to 
get hold of your fan and own them - the fan is 
your most valuable asset.” 
 
Andrew Catterall, Chief Executive Officer,  
racing.com, included a range of racing.com-
produced videos which highlighted great human-
interest stories, encompassing Australia’s recent 
devastating bush fires, and the need to tell racing’s 
human and equine stories with a focus on  
continued fan engagement.  
 
“The set-up of racing.com content and new media 
content is designed to deepen fan engagement 
through broad and free distribution. One part is to 
service established fans and a second, over the last 
18 months, is a focus on people who are perhaps 
betting once a month; the person who tends to be a 
sports fans and may be further engaged with racing 
through push notifications, simple analysis and 
tips.” 
 
Catterall said racing.com had several key objectives 
including telling the “core story”, uncovering equine 
and people connections, portraying the role of  
racing in the community, celebrating great racing 
moments and encouraging candid discussion.   
 
“We create stories to appeal to non-racing people 
as well as fans and we create more of these stories 
to act as a counterweight against the bias against 
our sport in some sections of the broader media. 
We hope to build empathy with non-core racing 
fans.”  
 
Aly Vance, a freelance Sports broadcaster, best 
known currently for her work for CNN, spoke of  
television remaining “the most powerful way of  
engaging fans”. 

She focused on CNN’s acclaimed Winning Post slot, 
which she has presented since 2016.  
 
“The show now has a bigger emphasis on style and 
travel and has been renamed ‘CNN Winning Post An 
Elegant Life’. The reach is broadened through cross 
promotion with other CNN programmes,” she said.   
 
Her CNN remit includes celebrities, race day  
fashion, culture, travel, style, food, drink and betting. 
The channel delivers a higher audience reach than 
any other international news brand. 
 
The world’s most beautiful racecourses were one of 
her most watched broadcasts last year, while that 
program also topped the list of those accessed 
through cnn.com, while five of the top 10 on the 
website concerned Royal Ascot.  - HKJC. 

ALY Vance says horse racing, promoted as a  
high-end lifestyle activity, is the best way to engage 
new fans. She is backed by the news network CNN, 
who are not faking this one. Vance’s Winning Ways 
now has “An Elegant Life” attached to the brand . 
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BE YOUR BANK Build Your Business! 

FIRST-time owner Wayne Mayberry (right) enjoyed his first winner in his silks at Scottsville on 
Wednesday with two-year-old Stella Act — who in turn gave her sire Act Of War (Dynasty) his  
second winner at stud. Wayne also bagged the TBA-BSA bonus cheque for Maiden Juvenile  
winners purchased off a Bloodstock South Africa sale. Well done to Wayne, his racing partner Mr 
Theo Muthusamy and trainer Glen Kotzen. 

Prizes to SSC winners 
 
THE prizegiving for the Jockey, Trainer and 
Owner Sizzling Summer Challenge Winners 
will take place in the Short Head Bar at  
Hollywoodbets Greyville on Friday after the 
final race. All punters, owners, trainers and 
jockeys are invited to attend the function. 
 
The Summer Challenge points system, based 
on the number of runners in each race, has 
seen an increase in field sizes and with prize 
money of R250 000, shared by the top six  
finishers for each category, generated intense 
the competition amongst trainers and jockeys.  
 
Warren Kennedy and Garth Puller lead the 
jockey and trainer leader-boards respectively, 
while the Paul Lafferty trained Bint El Malak 
tops the horse leader-board. However, all six 
top positions are still wide open as the  
competition heads into its final week with  
racing scheduled for Hollywoodbets Scottsville 
on Wednesday and night racing at Hollywood-
bets Greyville on Friday. 
 
At the prizegiving, Hollywoodbets and Gold 
Circle will announce the launch of an exciting 
Sizzling Punters’ Challenge, which will see 
R100 000 up for grabs for Punters in March.  - 
Gold Circle. 

mailto:johanbritz8@gmail.com
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DO It Again. (Snaith Racing/Liesl King). 

Do It Again diagnosed 
with ulcers 

 
DUAL Vodacom Durban July hero Do It Again has been 
diagnosed with ulcers and this is now thought to be the 
reason why he failed to fire in the L’Ormarins Queen’s 
Plate and the Sun Met, writes MICHAEL CLOWER. 
 
Justin Snaith explained: “We scoped him and did some 
extensive tests, including with a gastroscope. This  
revealed the ulcers.  I had a feeling it might have been 
that and so he was already on ulcer medication by the 
time we did the tests.” 
 
It may seem strange that racehorses could develop  
ulcers – after all they are exercised like athletes,  
cosseted like babies, given as much food as they can eat 
and have no obvious reason to feel stressed– but  
apparently it is a common complaint. 
 

Snaith explained: “A high percentage of horses 
in training – world-wide, not just in South Africa 
– get ulcers and it is partly because of their high
-energy feed. Do It Again has been sent to  
Drakenstein for a holiday and he is now doing 
very well. He will stay there for a while.” 
 
Stable companion Bunker Hunt, beaten only by  
Hawwaam in the Premier Trophy before taking fifth in the 
Met, is on the shortlist for the July. 

His trainer said: “He was fully exposed in the Met and 
had a hard race that day but it’s now the Durban season 
for him and I am hopeful he could get into the July with a 
nice light weight.”   - Gold Circle. 

BELLA Fever with Shorty Feni. 

De Kock filly in Saudi Derby 
BELLA Fever, unbeaten in four starts in her  
native Uruguay, made history at Meydan  
recently when she became the first Uruguayan-
bred to win in Dubai.  She scored in the 
$100,000 Meydan Classic Trial. 
 
The Mike de Kock-trained three-year-old will be 
carrying top weight of 57.5kg in the $US800,000 
Samba Saudi Derby over 1800m on dirt at King 
Abdulaziz Racetrack, Riyadh.  
 
Bella Fever has arrived in Riyadh accompanied 
by De Kock, Declan Cronin and groom, Shorty 
Feni and De Kock reported: “She travelled very 
well. She has the biggest weight in a strong field 
but she’s good, she can run. 
 
“Bella Fever is drawn wide at 13, but in  my view 
that’s not always a negative on sand. Irad Ortiz 
has been booked for the ride, he’s a top US jock 
who rode Mubtaahij into a place for us in the 
Belmont Stakes. 
 
“We’re excited, it’s great to be here. It reminds 
me of the good days when we were racing 
around the world. The quarantine rules nailed 
us, but we look forward to reviving  interest 
again soon.”  - tt. 

http://www.capethoroughbredsales.com/
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Enquiries: Jo Knowles on 083 399 6353 

joknowles.ems@gmail.com 

OPERA’s not everyone’s cup of tea, but Luciano Pavarotti 
(1935- 2007) was a singing legend and a horse lover,  
portrayed in Ron Howard’s film Pavarotti, which has  
become available on Box Office this week. Pavarotti’s love 
of horse sports began in 1960 when he was 25. That year, 
the Olympic Games had taken place in Rome and the 
D'Inzeo brothers had won the gold medal for Italy in show 
jumping. “My general love of the horse became a particu-
lar one, for jumpers,” Pavarotti said. He bought his first 
horse in Ireland, and started riding himself. “Donkeys, cats 
and dogs are small, but horses are big, even bigger than 
me. Horses are a challenge,” he said, and enrolled his 
three daughters and other household members in the re-
nowned Irish Kellet Riding School. His love of the horse 
grew. “I became a nut, a nut of the horse. One day [Mr. 
D’Inzeo] suggested I should have my own show and I be-
came even more of a nut,” Pavarotti told the media. And 
so, he bought his own Equestrian Centre and from 1992 – 
2001 staged his own CSIO (ranking system for the eques-
trian competition show jumping) and funded a Grand Prix 
which boasted the largest prize pot in Europe. 

Pavarotti was a ‘nut’ for horses 

HORSE racing fans will soon have a new film to add to 
their watch list. The trailer has been released for a feature 
film tracing the story of Dream Alliance, the winner of the 
2009 Welsh National who took a syndicate of nearly two 
dozen neighbours on a racing roller coaster ride. The cast 
includes Academy Award-nominated Toni Collette and 
Damian Lewis.  

More popcorn fare for horse lovers 

http://www.klawervlei.co.za/
http://www.bettingworld.co.za/
http://www.tellytrack.com/
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