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READER ‘Sam’ says we can get people racing again by making celebrities of our jockeys and trainers. 
Let’s get them into the mainstream media!  (Pic: Bath Racecourse) 

Reader ‘Sam’ gives his two cents’ worth 
MARKETING SUGGESTIONS AND MORE, FOR SA RACING 

THERE is a debate going on about “internet phantoms” who post nasty comments about  
racing personalities and horses. We agree that they should give their full names, but we’ll be going 
against our own persuasion today with a letter from reader “Sam”, who penned ’My 2c Worth’, an 
essay with suggestions for the improvement of SA racing, including ownership and marketing. 

As the editor of Sporting Post wrote, “the matter is 
complicated” – we all prescribe to freedom of 
speech but we tend to censor those who write under  
pseudonyms. Thing is, if those writing under  
pseudonyms make positive contributions, does it 
change things? 
 
That’s a matter for another day. Here’s the  
contribution from ‘Sam’, we believe it will add value 
to our racing debate. 
 
He writes: I drafted a few mails some time ago, but 
never forwarded on to anybody. I don’t want my 
name attached. I am concerned about horseracing 
in SA. 

I live in SA. I work for a living. I have done so for 
three decades. 
 
Apart from the appalling moral decline of society in 
general (another topic) I have seen the following in 
business: 
 
Over the last decade, profit margins have  
dramatically diminished. The days of discount  
structures for tiered clients are gone! 
 
That too can be said of a typical hierarchy in the 
workplace – where bigwigs earn plenty and seem-
ingly don’t do much. Corporates offering fancy titles, 
cars, offices, salaries and perks are       (to page 2) 
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SA Racing needs mainstream celebs, like the UK’s 
Frankie Dettori. Who Can It Be Now? 

SAM’S TWO CENTS’ WORTH (fm p1) 
 
now ‘old-school’. 
 
Major Corporates are struggling now, unable to 
adapt to ‘new-school’. Top heavy. It is dog eat dog. 
The little dogs are more restless and confident and 
are eroding away at the dominance of the big dog. 
The big dog is struggling to adapt. 
 
The Internet & Social Media have taken over: 
 
*Traditional jobs (and middle-men and agents, eg: 
travel, estate & insurance) have been replaced with 
Apps, whereby the cell phone holder can be the 
master of his own fate. 
*It has made the world small. 
*It has given the ordinary man a voice. Laws, rules 
and prices are questioned. 
*People no longer accept their situations and just do 
as they are told. It is no longer that easy to say 
“because I said so”. 
 
Back to HORSE RACING: 
 
Taking the above into account, an old school  
approach can no longer apply. 
 
Top earners have to be seen to do (as opposed to 
say) more and earn less. Bottom earners have to 
earn more. The divide has to be bridged. 

Owners nowadays cannot afford to own more than 
one or two horses outright. If they own one horse, it 
potentially brings them to races maybe 8-10 times a 
year. And maybe never to the Winner’s Box. And 
they don’t come often enough to feel like they  
belong. They need to feel that familiar sense of  
belonging. And being needed. They might never feel 
that way owning only one horse. But can’t afford to 
own more. 
 
Owners are possibly lone targets for unscrupulous 
horse-dealers. Who do they turn to for advice? We 
are all scared of what we don’t know. 
 
However, if they hedge their bets and become  
part-owners of ten horses: 
 
-They will come racing up to ten times more than if 
they owned one horse. 
-This will make them feel a part of things rather than 
being ‘outsiders’. 
-They will talk with their partners and learn to under-
stand racing better.  
-They will therefore be less likely to get disillusioned 
with racing by being a victim of con artists. 
-They will come to races with the other part-owners 
and HAVE FUN.  
-They will have a greater shot at THAT WINNING 
FEELING!  
 
The winning feeling is what will bring them back. 
And they will bring guests, possible future investors. 
 
-They will have more photo opportunities, so they 
will make sure they look good (they might otherwise 
be shy to put in too much effort if they make infre-
quent appearances and don’t feel like they belong).  
-They will be all over Social Media, living a great life! 
-They will be on TV. If we aired more of the social 
stuff (post-race interviews). 
-They will come to more of the functions on offer 
(not feel like “who am I and who will I know”). 
-They will interact with the Trainers, Breeders &  
Administrators – not be too shy. 
-They will encourage other “ordinary people” to get 
involved in this extraordinary sport. 
 

An important note:  If we laud Racing’s 
sportsmen and -women like they are lauded 
in other sports, racing will gain positive  
notoriety. This goes not only for the  
Jockeys (but they are the obvious ones – 
everyone loves a Sportsman) but also for 
the Trainers.  
 
As outsiders to the sport, people will follow people 
more than they will follow horses. Once involved, 
they will laud the horse too. But we should attract 
them first by making more of racing’s participants 
human stars! This should not be in platforms only 
seen by those in the know. Get them on the main-
stream news (TV, radio & social media). Get them 
to market stuff. In adverts. But first, get them on 
Talk Shows e.g: The Dan Nicholl Show – sponsored 
by Bright Rock who coincidentally          (to page 4) 
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THE Durban July, Sun Met and Summer Cup are focusing more intensely on fashion, but what about 
dressing up our racing stars and including them in the marketing packages? 

SAM’S TWO CENTS’ WORTH (fm p2) 
 
underwrite Jockeys’ Insurance! 
 
We should get these talk-show hosts to come racing 
so that they get to understand how it all works. They 
don’t interview our stars because they fear what 
they don’t know may make them look stupid. But get 
them excited about racing and it will translate. Get 
our Sports Stars to mix with stars from other sport-
ing codes. 
 

We should Pre-empt (entice) Sponsors – the 
jockeys and trainers should be well-
dressed. Let’s encourage sponsors to dress 
them and in turn promise to laud them 
enough that these sponsors get sufficient 
mileage.  
 
Let’s use the tools (persons) at our disposal, but not 
leaving it up to the individual to go out and seek this 
sponsorship for him/herself because then he/she is 
considered ‘big stuff’ by some judgemental people 
who don’t see the bigger picture. Make it an  
accepted norm and in so doing, help them to  
promote racing.  
 
Our Awards Evenings should be red-carpet affairs 
where the designers are recognised. Encourage 
stakeholders to wear designer outfits. Brief them on 
how it works and why, so that they don’t decline an 
interview on the Red Carpet. 
 
People watch the Oscars just to see the fashion. We 

have to appeal to non-racing people too. But racing 
people have to up their game. Sponsors have to be 
educated on a plan going forward and why they 
must buy into the concept. 
 

And, hear this: When we recognise the 
Grooms, we must remember that they too 
are Mr or Mrs with a first and a surname! 
This is always an obvious and  
embarrassing omission. Our presenters’ 
accents must not change, maybe they 
should just speak slower. 
 
Starting at The Academy for jockeys, I feel they 
must educate the parents too. If the parents don’t 
know how things work, where they are allowed to 
be at races or the advantages of becoming a Mem-
ber, they will always feel “lesser than” and this will 
translate to their child – the apprentice jockey. 
 
He may also feel “lesser than”. I say this because I 
was essentially “in-the-know” and still felt unsure 
(being in a new centre) of my ‘place’. 
 
I also believe Jockeys riding in the major races 
should be available the day before and the day after 
to attend media functions (and celebrate publicly).  
In this way they will do their bit to attract people to 
our sport. Even when going out after the event – to 
see them having fun and celebrating goes a long 
way to endearing others (especially youngsters) to 
the sport.  So no big racing should be staged the 
day before or after, so that these guys don’t lose 
out. (to page 7) 
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SAM’S TWO CENTS’ WORTH (fm p4) 
 

Also, the people “in racing” must protect 
the sport by speaking good rather than bad. 
Learn how to educate and appease  
naysayers in a nice way, rather than belittle 
them.  
 
Lastly, let’s look after the racing media, revered and 
awarded in all racing jurisdiction but ours! 
 
There are probably so many things, but I feel the 
above to be pertinent. Whilst lots may be right, we 
have to try and make more things right. 
 
The above are simply ideas that might resonate and 
be worth considering – if so, please pass them on to 
the right individuals.  - tt. 

RACING can attract more corporate sponsors, but 
we need innovative, out-of-the-box thinking. 

Kasimir will seek revenge in Diadem Stakes 
JUSTIN Snaith is hopeful that champion sprinter Kasimir, beaten less than a length when third to 25
-1 surprise winner Russet Air in the Cape Flying Championship, can reverse the placings in the 
Khaya Stables Diadem Stakes at the now famous Prawn Festival meeting at Kenilworth on Saturday 
week. 

He told MICHAEL CLOWER: “Kasimir went into this 
year’s Cape Flying a run short. There was a race 
put on but they cancelled it because there were not 
enough acceptors. However, he pulled up well from 
the Cape Flying, looks amazing and I am expecting 
a good run.” 
 
Kasimir won last year’s Diadem when Russet Air, 
one of only three three-year-olds in the race, was 
three and a half lengths back sixth. There are ten 
other entries this time including Bold Respect who 
was a short head second in the Cape Flying, stable 
companion Run Fox Run (fourth) and Chimichuru 
Run who was fifth. 
 
But Snaith, unlike Candice Bass-Robinson with 
Russet Air, is not going to have a crack at the Com-
putaform Sprint in Turffontein on May 2 – “I’m not a 

Jo’burg person” –  he is considering the Tsogo Sun 
Sprint at Scottsville four weeks afterwards even 
though the race is a handicap and Kasimir could 
well have to give weight all round. 

 
The dual champion trainer said: “I regretted 
not running him in the race last year and, if 
I don’t go for it this time, there is not all that 
much for him – and I don’t see a lot of top 
sprinters around.” 
 
Russet Air has the altitude problem to overcome on 
May 2 but Candice Bass-Robinson has already de-
cided not to send the horse to Jo’burg weeks be-
forehand or to raid from Summerveld – “I am going 
to prepare him from Cape Town. His sire What A 
Winter did that and he won the Computaform Sprint 
in 2013.”   - Gold Circle. 

http://www/kuda.co.za


8 

 

SEE 

www.sugarhotel.co.za 

Enquiries: Jo Knowles on 083 399 6353 

joknowles.ems@gmail.com 

Seriously: Those were the days! 

MR HAWAII (SNL) was a record-priced colt at the 1987 
National Yearling Sale, bought by Mike Azzie and partners 
for R510,000. By Hawaii from Mild Smoke (Sir Gaylord), 
his dam was covered by the legendary Hawaii and import-
ed to breeder Artur Pfaff’s Daytona Stud.  Azzie (right) and 
Robin Bruss retained shares and this one became a 
“boom” colt in no time at all with Azzie reporting well above 
average work. When Mr Hawaii made his debut in a 1200m 
sprint at Newmarket in November 1989, the entire old 
Transvaal came to the great Alberton track. “I booked out 
the St Leger room and the George Azzie room for my  
clients,” Azzie recalled. Mr Hawaii duly hacked up under 
Rhys van Wyk at 5-10.  After that, he started favourite for 
the SA Nursery and finished fourth despite suffering chips 
in both knees. Azzie told: “We brought him back after that 
and he’d recovered well, running fourth. He was sent to 
Eric Sands in Cape Town and showed the top ability he’d 
shown us. One day he worked with Clairwood Winter 
Handicap winner Jungle Warrior and beat him in a gallop, 
but sadly pulled up bleeding and was retired.” Mr Hawaii 
was a special horse of his time. He captured the imagina-
tion of the massive racing public, and while injury kept him 
from realising his potential, he will be remembered as a 
crowd-puller and brief media darling from a wonderful era. 
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