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PIET Botha and owner Ron Caris with Rockin Ringo (Louis Mxothwa).—(Pic: Wayne Marks) 

Improved marketing and some logic is a 
good start to winning back racing’s owners 

CAPE trainer Piet Botha, in response to John Freeman’s article about the decline in racehorse  
ownership (Turf Talk, Tuesday 21 January), identifies what he believes to be several weak points in 
the marketing system of Kenilworth Racing that can be improved. Botha comes up with a few novel  
suggestions in another honest, open, readers’ contribution. 

I would like to commend you (Mr Freeman) on a 
well written and honest opinion on your perspective 
on the declining base of racehorse owners in  
today’s racing environment. 
 
After a number of years “in the saddle” as a  
professional jockey I felt that I would like to  
contribute and put back into horseracing the enjoy-
ment which I had enjoyed and achieved. In order to 
achieve this I ventured into the ranks of a racehorse 
trainer. One of my main objectives was to attract 
new owners into the game and I wanted to make 
sure that each and every one of my owners enjoyed 
the experience.  I can assure you that I discovered 
very quickly that this is easier said than done. 
 
I currently have 20 horses in my yard and I was for-

tunate enough to attract six owners of many years 
in the game to have horses with me. The balance of 
my owners are all brand new and have never been 
involved in horseracing before.  
 
The six experienced owners along with my wife and 
I have done our utmost to welcome these new  
owners and create an environment of excitement 
and enthusiasm to make sure they are happy to be 
part of owning a racehorse.  But following on from 
here is where the problems arise. 
 
I agree wholeheartedly with your comments that 
once owners arrive at the racecourse on race day 
the whole excitement and enthusiasm  goes “out 
the window”. The first thing in any successful busi-
ness is that you MUST KNOW YOUR   (to page 2) 
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PIET BOTHA WRITES (fm p1) 
 
CUSTOMER. Unfortunately, I am of the opinion that 
Kenilworth Racing/Western Province Racing does 
not know this. One never sees anyone from  
Kenilworth Racing/Western Province racing walking 
around on race day and stopping to talk to people 
and finding out if they are enjoying the experience.  
 
Why not you may ask? The reason I think is  
because they might have to listen to more  
complaints than good things being said.  As a club/
sporting establishment it should be user friendly 
and by that I mean reasonably cost related.  The 
prices for a person to have something small to eat 
is definitely not market related. The service is  
atrocious and I have personally seen patrons  
waiting up to two hours for a meal they have  
ordered. This continues into the bar service as well 
which is not much better. 
 
The ladies at the totes often say they don't have the 
correct change to pay out on winning bets and this 
leaves a bad taste in my mouth as this is not  
professional and new owners should feel wowed at 
the professionalism of how racing is run.  
 
Spending a day at one of our race courses should 
be an experience that makes patrons want to return 
not instilling the thought that “I could have been  
doing something better with my time”. At a race 
meeting there are races in which trainers do not 
have a horse running in a particular race or a jockey 
not riding in a particular race, so why not use them 
as ambassadors to racing and get them to go into 
the Paddock Room or the Kenilworth Room and just 
spend five minutes talking to new patrons about 
what they do on the training aspect or the riding 
aspect? It costs nothing except a bit of time and  
effort.  
 
What about inviting new patrons to a tour of the  
Parade ring or even into the Stipes Board Room so 
they can see how racing operates?  I have an own-
er who has on numerous occasions offered to have 
a chat to new prospective owners about the thrill  of 
owning a racehorse. So far not one person in the 
organisation has shown a slight bit of interest in 
taking him up on this offer.  
 
During our Summer Season we have thousands of 
overseas visitors to Cape Town so as a suggestion 
why not meet with some of our hotels in the city 
centre and place a notice board in the foyer of the 
hotel advertising for persons to spend an afternoon 
at Kenilworth race track. You could even go as far 
as pairing with the particular hotel to provide 
transport to and from racing. Once again, all this will 

cost is time and effort. The question I often ask is 
WHAT MARKETING DO KENILWORTH RACING/
WESTERN PROVINCE RACING ACTUALLY DO? 
 
Whilst on the subject of marketing one needs to 
have a close look at the following scenario. As  
mentioned, I have numerous new owners and one of 
the things that I feel is the highlight of any owner, let 
alone a new owner, is to have a runner on MET 
DAY. I have this scenario this upcoming MET DAY.  
 
I have horses running in a race on Met day for a 
number of new owners, however they will not be 
able to attend the race meeting.  
 
Why you may ask? Well the truth of the matter is 
that they cannot afford the ridiculous prices  
being charged to get a seat in the Pocket Power 
room where normally the general public sit. The 
asking price is R1800-00 per person. These  
owners have 5% and 10% ownership in the race 
horse(s). The result is they cannot afford that 
exorbitant cost so they will rather stay at home. 

(To page 4) 

PIET Botha: If we get the simple basics right, we’ll 
get owners to return to racing. 
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SUN MET BETTING UPDATE 
 

BETTING WORLD’S LATEST  
SUN MET BETTING: 

 
18-10 Hawwaam 
3-1 (28-10) Vardy 

7-2 (4-1) Rainbow Bridge 
6-1 (7-) Do It Again 

14-1 (16-1) One World, Twist Of Fate 
33-1 (35-1) Head Honcho  

40-1 Undercover Agent, Bunker Hunt 
50-1 Roy Had Enough, Pack Leader 

66-1 Eyes Wide Open, Majestic Mozart, More Magic 

PIET BOTHA WRITES (fm p2) 
 
Is this a scenario that encourages a person to own a 
horse or become involved in horseracing? Also bear 
in mind, he has been coming to races for the entire 
year, supporting Kenilworth Racing, supporting the 
betting system, supporting the trainer and making 
up the meagre numbers of attendance at racing 
every week during the rest of the year.  Is this owner 
HAPPY? I think not. 
 
Finally, one of my thoughts on how to bring back 
racing into a competitive sport and start attracting 
more owners and punters into the game is to try and 
level the playing fields.  
 
Firstly, the current trend it appears is that big  
owners purchase their horses and stable them with 
big trainers so the trend is the big trainers get bigger 
and the small trainers stay small or get smaller. 
There should be some form of levelling the playing 
fields and by this maybe a system should be intro-
duced to limit the number of horses each stable has.  
 
I am not for one minute suggesting that horses 
must be taken away from the big trainers, but 
going forward introduce some form of limitation. 
This will enable the small trainers to get the op-
portunity of also getting one or two of the bigger 
owners to stable horses with the smaller yards.  
 
The biggest favourable result of this will be an  
increase in the size of the fields at race meetings 
which in turn will increase competition and I firmly 
believe could attract more new owners into 
horseracing.  
 
This hopefully will entice some assistant trainers to 
try their hand at training and following on increased 
employment opportunities. I have just recently been 
supported by Marsh Shirtliff and for this I am truly 
grateful. I believe that we, the smaller trainers, just 
need to crack a lucky break with a big owner and 
this could filter over into another smaller yard  
bringing in more competition.  
 
Let’s stop all the meaningless meetings and all get 
together and do something about horseracing in 
Cape Town and South Africa.  -tt. 

The feature race at Turffontein on Saturday is the 
Sea Cottage Stakes — a race named after arguably 
SA’s most famous racehorse, writes in-form tipster 
DAVID MOLLETT. 
 
Sea Cottage, the first equine athlete inducted into 
the SA Hall of Fame in 2019, was shot before the 
running of the Durban July on June 10 1966. He 
was shot from a concrete shelter, which still exists 
today, while walking under the Blue Lagoon bridge 
near Greyville. 
 
With the bullet still lodged in his hindquarter, Sea 
Cottage contested the July a few weeks later,  
finishing fourth. A year later, he won the July — 
much to the delight of his legion of fans throughout 
the country. 
 
Trainer Mike de Kock’s three-year-old Spero  
Optima has been priced up favourite for Saturday’s  
feature race at the city track, and a victory would be 
a boost for the stable ahead of next week’s Sun 
Met. 
 
Hawwaam, unplaced behind Vardy in the  
L’Ormarins Queen’s Plate, is favourite for the 
Cape’s premier race. Anton Marcus, who rides 
Hawwaam, resumes his partnership with Mohican 
in the Sea Cottage Stakes and his mount — with 
Snow Palace — rate the dangers to Spero Optima. 
 
After a lean spell, Candice Dawson’s stable is firing 
again and the stable sent out three winners at the 
Vaal on Tuesday. Dawson should not return home 
empty-handed from Saturday’s Turffontein meeting 
as her eighth-race runner, Approach Control, rates 
a banker bet in the jackpot and Pick Six. 
 
Marcus has been booked for Sean Tarry’s talented 
four-year-old Cirillo in the fourth race, in which his 
biggest threat is likely to be stablemate Tierra Del 
Fuego.— Business Day. 

Molly’s Turffontein advice 

TURFFONTEIN TIPS (DAVE MOLLETT) 
 
1st Race: (4) Storm Commander (6) Golden Tune 
(14) Sunny Side Up (5) Able Surprise 
2nd Race: (2) Double Hearts (4) Elusive Force 
(10) Roman Royalty (5) Dancinginthewind 
3rd Race: (4) Lady Of Steel (2) Elusive Butterfly (3) 
Eightfold’s Lass (1) Pretty Ballerina 
4th Race: (1) Cirillo (3) Tierra Del Fuego (2) Zou-
aves (4) Camphoratus 
5th Race: (2) Pool Party (9) Capitania (6) Ouro (3) 
Nicky Noo 
6th Race: (2) Anne Boleyn (7) Evening Rise (3) 
Madame Patrice (5) Encryption 
7th Race: (1) Spero Optima (3) Snow Palace (5) 
Mohican (4) Green Laser 
8th Race: (1) Approach Control (5) Risk Taker (6) 
Golden Belle (2) Al Borak 
9th Race: (5) The Bosbok (4) Before Noon (6) Pal-
ace Green (7) Knight Owl 
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SUMMERHILL Stud’s School Of Excellence has welcomed its Sales Preparation Class of 2020 —  (from 
left to right) Rochélle Bruwer, Dylan Korff, Murray McEwan, Tameryn Shaw and Aldené Barnard. 
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JAPAN’s Beauty Generation is one of the Top 3 thoroughbreds in the world. 

World’s top spot shared by three runners 
THREE horses have jointly earned the title of LONGINES World’s Best Racehorse for 2019, a first 
since the award was created in 2013. 

Equally rated at 128, CRYSTAL OCEAN (GB) 
[128], ENABLE (GB) [128], and WALDGEIST (GB) 
[128] share the 2019 title after a year of compelling 
competition. 
 
The trio of European runners competed against 
each other throughout the year, trading victories as 
they did so. Crystal Ocean won the Prince of 
Wales’s Stakes (G1), while Waldgeist was third; 
Enable beat Crystal Ocean by a neck in the King 
George VI and Queen Elizabeth Qipco Stakes (G1) 
with Waldgeist in third; and Waldgeist turned the 
tables on Enable when he defeated her in the  
Qatar Prix de l’Arc de Triomphe (G1). 

Ultimately, Crystal Ocean earned his rating in the 
King George, as he was carrying 1.4kg more than 
Enable; Enable received her rating for her  
dominating victory in the Darley Yorkshire Oaks (G1); 
and Waldgeist achieved his rating following the Arc. 
 
Fourth position is held by Hong Kong champion 
BEAUTY GENERATION (NZ) [127]. A powerhouse 
at the beginning of 2019, he reeled off five  
consecutive victories from January to October,  
including the Celebration Cup (G3). Beauty  
Generation carried 60.3kg in that handicap, spotting 
his rivals up to 9kg, to earn his rating. 
-  from TAB News. 
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‘Kelpies’ are shape-shifters 

CONSPIRACY theory claims that people like Jeff Bezos, 
George Soros, Allan Greenspan, The Royal Family and TV 
characters like the Ninja Turtles were strategically placed 
on earth by hugely advanced Alien beings to prepare us 
for, among other things, revelations of Reptilian Shapeshift-
ing. Shape-shifting is predicted to be an easily  identifiable 
phenomenon in a few years from now when the scales will 
be lifted from the eyes of the world and we’ll be saved from 
the evils of things like religion and Afrikaans music with 
doses of truth from the real, existing X-files. Before the turn 
of the next century, some brave websites reveal, we on 
Planet Earth will all be far more progressive spiritual beings 
able to identify shape-shifters and wipe them out as the 
blood-thirsty controllers of world politics, economy and 
wars (posing as humans). The Helix, in Falkirk, Scotland 
(photo), has been around since 2003, born from an idea to 
create a local greenspace that engages closely with its  
local communities. In a monumental feat of engineering, 
The Kelpies, two 30 metre high stainless steel horse  
sculptures, rose from the ground in 2013, towering over 
The Helix and the Forth & Clyde canal.  A “kelpie” is con-
sidered a shape-changing aquatic spirit of Scottish legend. 
Its name may derive from the Scottish Gaelic words 
'cailpeach' or 'colpach', meaning heifer or colt. Kelpies are 
said to haunt rivers and streams, usually in the shape of a 
horse. These water horses can also appear in human form.  
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